Dec-2018 ISSUE-IV, VOLUME-VII

Published Quarterly issue
With ISSN 2394-8426 International Impact Factor 4.374
Peer Reviewed Journal

RNA A

O
o
O
o
-
O

Published On Date 02.01.2019

Issue Online Available At : http://gurukuljournal.com/

Organized &
Published By




Gurukul International Multidisciplinary S ISSN No. 2394-8426

. Ry
i{e:earcht.]ourriall (GIMi{]F)WItth 1374 / Dec-2018
nternational lmpact Factor 2. Issue-1V, Volume-VII

Peer Reviewed Journal

T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T

INDEX
P;l:fr Title Author Il’\z;g.e
001 | Colonial Legacy and Education in Bangladesh Dr. Meinhaj Hossain 1-5
002 | Building Language Learning Environment: A VANDANA & SANJAY KUMAR 6-16
Naturalistic Approach
003 | Corporate Social Responsibility Policies And Dr P N Ladhe 17-22
Practices
004 | Condition Of Women’s Education In Uttar Tabassum Usmani 23-29
Pradesh
005 | Swaraj- Concept And Relevance Dr. Rajesh Agarwal 30-35
006 | Maharashtra State Commission for Women and | Deepali Bhowate 36-44
the issues of Dalit women in Bhandara District
007 | Effective Grievance Handling Procedure in DR. Kalpana Jamgade 45-48
Industry
008 | Marginalization of Women in Anita Desai’s /n Ashok Jagannath Jadhav 49-52
Custody
009 | Research Paper- Geography Remote Sensing Prof. Kailas V. Nikhade 53-53
and GIS
010 | GOALS OF ESL — IN TEACHING Dr. Humera Qureishi 54-58
PRONUNCIATION
011 | Parliamentary system - Withering away from Dr. Pravin S. Bhagdikar 59-62
people’s will
012 | Worker’s Participation in Management (WPM) | DR. Vijaykumar Tupe 63-66
at Orissa Sugar Corporation, Ganjam District,
Orissa
051 | Yeft STRETSI=AT TEAT=AT FISIA =T ATSHTed TTed 3T & =T | 201-206
AT ATAAT ATHATAT FTHITH 127977 FORTT TID
052 | ASTavHeIe AIE ASTAATHT ATgea=ar T TLHEST A T 207-211
ST ATHSTT T TR
053 | |THTISE, AR ds @ : I Jaem EARMGEEIES 212-215
054 | =T HEHIFOm=1 ST : Freafas T el =T, |1, HSUT TEE 31T 216-220
055 | Gfedl FTAT=T FTATHT ATACT 9T, =1, |1, AR q1Ed qiEaw 221-225
056 | el I Her-«@r T3 TALSTE 226-228
057 | S FSIegaTIer AITer™ TIor STETe FTSTAT TERTT TTHATH HTHTBHT 229-232
T TATTAT AT SAFEATIATT AT THETAT
[EE IR ETEE I
058 | ATTAT FHITST ATART ST : U [Faoor AT oA 7Y & |fea= 233-245
AT FleaTy
059 | HYh WY T ATXATT TITY 0T [HI0T a0 | SLATHA TH, J8BHT 246-252
EKIES
060 | ST<ETHI= g, FAS A0 AT =T STATT LT ATe 253-254
061 | TAFETEIEAAT T4 I AT HIZAT HAHFRLT | ST SEE LS L AgTT 255-259
062 | HETCHT MES= T A TSl Al ATTeRE AR 260-264
063 | STATATHTEH SAEEHT T AILAT HALGET=AT | T, SFE=HT TA.UA. 265-270
THRIEATA : F§2eA o FEr
Quarterly Journal Peer Reviewed Journal ISSN No. 2394-8426 Page 1

Indexed JournalReferred Journal http://www.gurukuljournal.com/



Gurukul International Multidisciplinary S ISSN No. 2394-8426
7

Research Journal (GIMR])with / Dec-2018
International Impact Factor 4.374 Issue-IV. Volume-VII

Peer Reviewed Journal

T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T

064 | FqHTH SHEATT JETIela e 9 39T ST, ST 9T 9 271-278

065 | Role Of Non Government Organisationin | Dr.Shibu Augustine 279-284
Flood Relief, Kerala State, India

066 | WIA-S(HHT TTATY] §a¢ : ATHT AqAFA | Ta90 FAX 285-291

067 | oot 9TS=T F9T — UF FeqaqT 7.2 FoEeTe #1. T2 292-296

068 | The Importance Of Insects In Agricultural | Dr. Shyam K. Lande 297-301
Ecosystems

069 | The Study Of Consumer Awareness Sharayu Shirish Bonde 302-308
Regarding Consumer Protection Act In
Chandrapur City

Quarterly Journal Peer Reviewed Journal ISSN No. 2394-8426 Page 2

Indexed JournalReferred Journal http://www.gurukuljournal.com/



Gurukul International Multidisciplinary S ISSN No. 2394-8426

Research Journal (GIMR])with / Dec-2018
International Impact Factor 4.374 Issue-IV. Volume-VII

Peer Reviewed Journal

T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T

The Study Of Consumer Awareness RegardingConsumer

Protection Act In Chandrapur City

Sharayu Shirish Bonde
Sardar Patel Mahavidyalaya Chandrapur
Abstract:

December 24 is an important day in the history of the consumer movement in India as the Consumer
Protection Act, of 1986 came into force on this day. The Parliament enacted the Consumer Protection Act, of
1986 to protect the interests of consumers from substandard products,price gouging through market manipulation,
failed warranties, unsatisfactory after-sales services, and unfair trade practices. It is a progressive and
comprehensive law covering all types of goodsand services. In this way, December 24 is celebrated as National
Consumer Day all over India. The Consumer Protection Act is considered a benevolent social law to protect
consumers from thecorruption of manufacturers. The Act has been amended several times to meet the changing
needsof consumers in the emerging market environment.In this research paper, Consumer Awareness Regarding
the Consumer Protection Act in Chandrapur City has been studied.

Keywords: Consumer Protection Act, Consumer Awareness, Consumer Forum, Unfair andRestrictive
Practices

Introduction:

One of the most important achievements in the field of consumer movement in India has
beenthe enactment of the Consumer Protection Act, of 1986. In the Act, consumers have been
given the right to act for settlement of their complaints. Unless a consumer is aware of his
rights, he maynot be in a position to protect his rights. The law can be effective only according
to the level of awareness of the consumer. A higher and wider level of consumer awareness
will make more andmore consumers more aware of their rights during their dealings with trade
and industry. The widespread concern of consumers will reduce their level of harassment in
the marketplace. Businesses and industries will also become more careful in framing their
business practices for fear of consumer backlash. As awareness increases among consumers,
business managers will usesuch awareness to inform their decisions and act toward creating
mutually beneficial offerings for products and services that satisfy consumers. Consumer
satisfaction is a prerequisite for maintaining trust in brands and companies.

Consumer awareness is a performance of making sure the buyer or buyer is aware of the
dataand information about the goods, products, administrations, and privileges of the buyers.
Consumer awareness is important with the goal that buyers can make the best choices and
make ideal decisions. The buyer reserves the right to data or information privilege, choice, and
well- being.

The government of India has provided various laws and legislations to protect the interest
ofthe consumer and some of these rules are:

1. Consumer Protection Act 1986:

The enactment of the Consumer Protection Act 1986 was one of the most important
steps taken to protect the interests of the consumer. The provision of the Act came into force on
Ist July1987. The key characteristics of this act are:

(i) The Act has provided various rights and responsibilities to consumers.
(i1) It protects the customers against defective goods, deficiencies, services, unfair trade
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practices,and other forms of their exploitation.
(ii1) The Act has provided for three-tier redressal agencies where consumers can lodge
complaints. These are District Forum, State Commission, and National Commission.
2. Contract Act 1982:
This act is designed to bind people to the promises made in a contract. The Act also lays
downthe remedies available to the parties in case of breach of contract.
3. Sale of Goods Act 1930:

This act provides protection and relief to the customers if the goods are not complying
withthe expressed conditions and warranties.
4. Essential Commodities Act 1955:

This act is designed to control the production, supply, and distribution of essential
commodities. It checks inflation and ensures a smooth and equal supply of these commodities.
It also prohibits black marketing, and hoarding.

5. Agricultural Produce (Grading and Marking) Act 1937:

This act has been made to ensure the quality of agricultural products. The Act provides
grade standards for agricultural commodities. The quality mark provided by this act is
"AGMARK". This mark is given only when the goods are produced following the minimum
standards.

6. Prevention of Food Adulteration Act 1954:

This act has been made to check the adulteration of food items and to ensure their purity
sothat the health of the general public can be maintained.
7. Standards of Weights and Measures Act 1976:

The Act protects consumers against the malpractice of underweight, measurement. The
provisions of this Act apply to goods that are sold or distributed by weight and measure.
8. Trade Marks Act 1999:

The Act prohibits the use of fraudulent marks on products. This Act has been introduced
inplace of the Trade and Goods Marks Act, of 1958.

9. Competition Act 2002:

This act is related to the Monopolies and Restrictive Trade Practices Act 1969. The Act
is designed to encourage healthy competition and protect consumers from companies that
hinder competition.

10. Bureau of Indian Standards Act 1986:

The Act is designed to award special marks to products that meet certain minimum
quality standards. The common mark issued under this Act is the ISI mark. The Act has set up a
complaint cell where the consumer can complain about a product not being up to the quality
mark and bearingthe ISI mark.

Markets can only function effectively when customers are informed. Information
systems are essential for competitive markets. Consumers should be alert and well-informed
about the costs and benefits of each transaction. Wherever consumers are alert and informed,
markets operate more efficiently and competitive forces intensify and play a wider role,
benefiting consumers. Misguided members of trade and industry are also warned that the law
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provides for legal action byaggrieved consumers and that it would be more beneficial to treat

consumers fairly than to harassthem.

In the present era where every manufacturer is trying to make maximum profits through
effective and misleading advertisements and unfair and restrictive practices are being used in
trade matters, there is an imperative need to build a powerful, broad-based consumer
movement in the country. Is. Once the level of awareness increases and both rural and urban
consumers become aware of their rights and responsibilities, automatically the pressure will
increase on the trade and industry and service providers to supply goods and services at
affordable prices in the market. Provide services. In this way, they will also refrain from
indulging in unfair and restrictive trade practices. In this way, the consumer or the customer
plays an important role in the economic systemof the country.

Review of Literature:

1) Dr. S. Mohan and V. Suganthi (2013): Consumer rights awareness among rural
consumers. The research was carried out to determine the degree of consumer rights
knowledge among rural consumers. The research found a strong correlation between rural
customers' knowledge of consumer rights and their age, education level, marriage status,
and monthly income. Additionally, there is no evidence of a substantial correlation
between rural consumers' knowledge of consumer rights and their gender, family structure,
employment, or monthly income.

2) Dr. Horen Goowalla (2016): completed a case study on consumer protection's knowledge
among Assamese rural residents, paying particular attention to the Jorhat region. A poll of
400 customers was done. 90% of those polled reported feeling taken advantage of by the
vendor atsome point.25% of individuals do not know about the Consumer Protection Act,
compared to75% who do. Additionally, it was discovered that while 30% of postgraduate
respondents and40% of graduates were conscious of the goods' quality.

3) Jamuna (2017): consumer knowledge and sentiments towards the Consumer Protection
Act of 1986 were looked up. The goal of the research was to gauge customer awareness.
Responsesfrom respondents regarding customer duties were collected for the research. The
majority of respondents placed getting an assurance and warranty certificate first.
Additionally, it was discovered that 53.21% of respondents thought formalities were easy,
and 67.14% of respondents were conscious of customer groups. Most respondents refuted
the claim that the Consumer Protection Act improved consumer knowledge. 25% of
respondents believed that the Consumer Protection Act has boosted commerce. Only 20%
of respondents said they believed the customer Protection Act increased customer
awareness of quality.

Research Methodology:

This research is based on the survey method.

Objectives of the research:

1) To study consumer awareness regarding Consumer Protection Act in Chandrapur city.
2) To study the changing nature of the Consumer Protection Act.
3) Based on the findings of the research, giving suggestions for increasing consumer
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awareness regarding the Consumer Protection Act in Chandrapur city.
Research Hypotheses:
Ho: There is no awareness among maximum consumers regarding Consumer Protection Act
inChandrapur city.
Hi: There is maximum consumer awareness regarding Consumer Protection Act in
Chandrapurcity.
Data Collection Method:

In this research, data has been collected from primary and secondary sources. For
primary data, information has been collected through a questionnaire from 150 respondents
from the research area. Literature related to the subject has been reviewed for secondary data.
Sampling:

Data has been collected through a questionnaire from 150 respondents from Chandrapur
cityby simple random sampling method.

Consumer Awareness Regarding Consumer Protection Act in Chandrapur City :

The consumer is the heart and spirit of all marketing practices currently in use. Buyer
assurance is a demonstration of presenting complete data about the services, their rights, and
goodsto the consumers. Consumer awareness is important as they invest their time and money
in promotional activities, and they reserve a choice for direct data. Misdirected advertisements,
riskyor unsafe goods, cheating and weighing, and various acts of neglect are perpetrated by
corrupt business entities. Consumer awareness is a demonstration to protect buyers from such
wrongdoings.

Consumer awareness is a performance of making sure the buyer or buyer is aware of the
dataand information about the goods, products, administrations, and privileges of the buyers.
Consumer awareness is important with the goal that buyers can make the best choices and
make ideal decisions. The buyer reserves the right to data or information privilege, choice, and
well- being.

The shopkeeper or the final consumer is the main constituent of the business. No
business can run without buyers as their fulfillment is the root cause of any business activity.
Business is not only concerned with monetary gains but also updating society into a better
version by keepingits welfare as a goal. The constitution has given us the Consumer Protection
Act 1986 to protect customers from promoting any kind of abuse. Consumer protection rights
drive a sound aggressive market that sustains financial growth. It prevents harmful exchange
practices and fraudulent entrepreneurs from causing harm to fair or fair trade or exchange.
Shopkeepers are an essential part of the market structure. Securing their privileges and rights
is important for a fair market structure.

The Indian Parliament passed the Consumer Protection Act in 1986 to safeguard Indian
customers' interests. As per our economy, accurate measurement of demand with constant and
reliable supply can aid in the growth of the economy. Since then, this act was introduced to
protectthe buyers from any kind of exploitation or abuse.

The buyer has the option of receiving data about the quality, quantity, potency,
standard, and cost of the products or services. The buyer should legitimately ask to receive all
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data about the product or service before deciding on a decision or option. This will empower
him to make a much more educated and thoughtful choice and prevent himself from
succumbing to high-pressure salesmethods. The right to data is used to protect shoppers from
intrusive promotions, misleading markings, bundling, exorbitant costs, etc.

The right to choose gives access to an assortment of products and services and cutthroat
costs. In a monopolistic market, products and services must be of the best quality and cost.
The dealer must not use coercive methods to view items, and buyers must reserve the
privilege of all forms of substitutes, substitutions, and substitutes. This right requires free
competition in themarket. The customer should take an independent decision to choose the
product from the market.Other rights are meaningless if there cannot be an appropriate power
to take care of the customer's complaints. Assuming that a buyer is disappointed with the
service or product, thenthen, one has the option of registering a complaint against it, and
it should be done within astipulated period. For example, assuming a shopkeeper purchases
an electronic item and it begins to break down, a customer has every right to take a
reasonable step to return or replace it. The buyers can resolve any disputes, make
complaints, and make claims against the sellers for engaging in double-dealing,
exploitation, or out-of-line trade practises. The buyer has theprerogative of review in case
the item is compromised by its nature. Buyers need to file an
objection under the Consumer Protection Act.

A buyer should be aware of his freedoms and obligations granted by the authorities
concerning advertising and marketing practices. It is an important right as it determines the
establishment of fair exchange or trade practices as the customer is aware of his freedom or
rights. The Customer has all the title and rights to access the information in respect of its
privileges and rights as the Buyer.

It is a fundamental right to be ensured against the advertisement of such products and
services which are dangerous to life and property. The use or consumption of products and
services that are not up to standard can effectively affect the well-being and safety of the
shopkeeper. To safeguard the interest of the shoppers, they reserve the option of getting high-
quality and dependable merchandise. For example, household products like LPG cylinders, if
not fixed as expected, can cause huge damage to life and property; stale food products can harm
the well-beingof buyers; Low-quality beauty care products can cause a comparative loss.

Of the total number of members in the consumer households in Chandrapur city,
33%number of the members in the consumer household are more than 5 members. The
number ofmembers in 56% of consumer family is less than 5 members. The number of
members in 11% ofconsumer families is more than 7 members. The number of members in
the maximum consumerhousehold in Chandrapur city is less than 5 members. In the total
family income of consumerfamilies in Chandrapur city, 36% of consumer family income is
less than 5 lakh and more than 2lacks. 52% of consumer family income is less than 2 lakhs.
12% of consumer family income ismore than 5 lakhs. The maximum consumer family income
in Chandrapur city is less than 2 lakhs.

Of the age of respondent consumers in Chandrapur city, 37% consumer age is between
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18 to 25. 25% of the consumers age is between 25 to 35. 22% of consumers are over 35. 77%
of the respondents in Chandrapur city check the expiry date of consumer food items and
medicines while purchasing them. 33% of the respondents do not check the expiry date of
consumer foods and medicines while purchasing them.

65% of respondents double-check the weight of products mentioned on consumer items.
35% of respondents do not double-check the weight of products mentioned on consumer
items. 80% of consumer respondents check the prices of goods purchased from alternative
sources. 20% of consumer respondents do not check the prices of goods purchased from
alternative sources. 82% of the respondent's consumer M.R.P. (Maximum Retail Price) View
products before purchasing. 18% of respondents' consumer M.R.P. (Maximum Retail Price)
Do not view productsbefore purchasing. In Chandrapur city, offline shopping is most preferred
over online shopping as 42% of respondents prefer consumer product experience, 27% of
respondents prefer personalized attention and recommendations, and 31% of respondents
prefer easy returns.

In Chandrapur city, 42% of the respondent consumers have seen food adulteration. 58%
ofthe respondent consumers have not seen adulteration in food items. 71% of the respondent
consumers who have seen food adulteration have complained to the shopkeeper. 27% of
consumers have complained to the main supplier. 0% of the user has complained to the
internet consumer forum. 2% of the consumer has complained elsewhere. 9% of consumer
complaints wereaddressed to the satisfaction of the consumer. 91% of consumer complaints
were not addressed tothe satisfaction of the consumer.

34% of the consumers in Chandrapur city are aware of the Consumer Protection Act,
which deals with consumer complaints. 66% of consumers are not aware of this Consumer
Protection Act. 59% of consumers in Chandrapur city do not know about consumer courts,
which deal with consumer complaints. 41% of the consumers are aware of the consumer
courts. Only 3% of the consumer respondents have filed a case in the consumer court. 97% of
the consumer respondents have not filed any case in the consumer court. Most of the
consumers in the city are not aware of Consumer Protection Act, which means the consumer
awareness level is low regarding ConsumerProtection Act in Chandrapur city.

Conclusion:

The level of consumer awareness regarding the Consumer Protection Act is very low in
Chandrapur city. Steps should be taken to create a facilitative mechanism for increasing
consumer awareness. Encourage consumer education and the dissemination of knowledge to
increase publicunderstanding of consumer rights. From time to time, more product-specific
booklets, pamphlets, cassettes, CDs, slides, documentary films, and other tools of mass
communication should be published to promote consumer awareness in English and regional
languages. The business community should highlight its ethical and legal obligations to
maintain the quality of products orservices and to be transparent in dealing with consumers.
Consumer activities should be encouraged to strengthen the existing institutional framework
of consumer dispute redressal by acting as a facilitator between the consumer and the
institution. Researchers have studied, analyzed, and developed legal remedies available for
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effective and better consumer protection. New measures should be suggested. It is necessary
to bring together consumers, traders, and policymakers to exchange information of mutual
interest for better coordination. Tie-up with educational institutions like universities, colleges,
and high schools should be established to emphasize the need for improving consumer
education in the curriculum.
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